


M 11 SEPTEMBER 2001, terrorists

hijacked three planes and used them
to attack sites in Washington and New
York. The fiming of the attacks was such
that when a plane crashed into the second
of the Twin Towers in New York, around
pwenty minutes after the first tower had
been struck, it iz estimated that a global

audience of two hillion watched the
incident on wlevision in real tme. Almost
140 veers earlicr, in 1865, the actor John
Wilkez Booth assassinated U5 President
Abraham Lincoln in e Washington theatre,
It took twelve days before the news
reached London, The ship carrving the
message from the United States was met
by & smaller boat off the south coast of
Ireland and the news was telegraphed to
London from Cork, still beating the ship
by three dayvs, (T0wasnTun ol the 1950s that
a dedicared trans-oceanic cable existed 1o
carry telegraphs instantly across the
Atlantic—although long-wave radio trans-
mission between continents became pos.
sible in the early twentieth century, )

[n the twenty-tirst century, convmuni-
cations technology is such that informa-
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Do you know Osama Bin Laden's face
better than that of your next-door
neighbour?

thon can be shared instantaneously, and
by millions of people simultaneously,
almaost anywhere around the world. Com-
munication — the transfer of information
from one individual or group to another,
whether in speech or through the mass
media of modern times - is crucial to any
socicty. One influential carly theorist of
communication media was the Canadian
guthor Marshall Meluhan. According to
Molubhan, “the medium is the message’
That 1= to say, society s mfluenced much

maore by the type of the media than by the
content, orthe messages, which the media
conwey. A society inm which satellite televi-
aion plays an important part, for example,
is obviously & very different medium from
onc thot relies on the printed word carried
gboard an ocean liner. Evervday life is
experienced differently in a sociely in
which the television, relaying news
instantaneously from one side of the globe
iy the other, plays animportant role w0 one
that relies on horses, ships or the ele-
graph wire, for example. The electronic
media, according to McLuhan, are crear-
ing a global willage — peaple throughout
the world see major events unfold and
hence parficipate in them together, For
Billions of peaple around the world the
image of Osama Bin Laden, the man
blamed for masterminding the terrorist
attacks on New York and Washington, is
maore instantly recognizable to them than
their next-door neighbour.

We live today in an imterconnected
waorld in which people experience the
same events from many different places,
Thanks to globalization and the power of
communications technology, people from
Cargcas to Cairo are able o receive the
same popular music, news, films and ele-
vision programmes. Twenty-four-hour
news channels report on stories as they
oceur and broadeast coverage of the
unfalding events for the rest of the world
o see, Films made in Hollvwood or Hong
Kong reach andiences around the workd,
while celehrities such as David Beckham
and Tiger Woods have become household
NAmes on every continent.

For several decades, we have heen wit-
nessing a process of convergence in the
production, distribution and consump-
tion of information. Whercas at one time
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ways of communicating, such as print,
television and film, were relatively self-
contained spheres, they have now become
intertwined to a remarkable degree. The
divisions between forms of communica-
tion are no longer as dramatic s they once
were: television, radio. newspapers and
telephones are undergoing profound
transformations as & resull of advances in
technology and the rapid spread of the
Internet. While newspapers
central to our Hves, the ways they ame orga-
nilzed and deliver their services are chang-
ing. Mewspapers can be read online,
maobile wlephone use is exploding. and
digital television and satellite broadeasi-
ing services allow an unprecedented
diversity of choice for viewing audiences,
It is the Internet. however, that is at the
heart of this communications revolution.
With the cxpansion of technologies such
a5 voice recognition, broadband trans-
mission, web casting and cable links, the

remain

Internet threatens to erase the distine-
tions between traditional forms of media
and to become the condwit for the delivery
of nformation, entertainment, advertis-
ing and commerce to media audiences.

[ this chapier, we'll study the transfor-
mations affecting mass media and com-
munications as part of globalization. The
mass media include a wide variety of
forms, including television, newspapers,
filrmz, magazines, radio. adverisements,
video games and CDs, These are referred
to as ‘mass’ media because they reach
maszs audiences — audiences comprizsed of
very large numbers of people.

We begin the study of the mass media
by considering some of the forms it can
take. We discuss older, more traditional
forms of media, such as the press, cinema,
raclio and television, before looking at the

recent development of new forms of
media like the Intemnet. Second, we shall
explore some of the key theorctical per-
spectives on the media. Next, we Iook at
the some of the issues surrounding mass
media and socicty, such as bias, the effects
of the media and audiences, Last, we look

af the development of the mass media ina
global age,

Traditional and new media

Animportant precursor to the mass media
was the invention of the printing press in
the mid-fifteenth century, which made the
high-speed reproduction of rexts possible
for the first time, Yet, although technolog-
ical advances plaved a crucial part in the
development of the mass media, the influ-
ence of social, culturel and ecconomic
factors must also be taken into account.
The mass media could only develop in
socicties with a relatively free press and an
educated and wealthy enough population
oy tike advantage of it In the last few
vears, new lechnologies, such as the Inter-
net, have revolutionized the mass media
and wider sociewy too, In the nest section
wee ook at the development of new Torms
of media; first, we examine the rise of the
mass media in the UK, by looking at hriefly
at the press, film, radio and television.

Traditional media

The press

The development of the press in Britain
during the nineteenth century occurred at
a time of political and social wnrest. The
povernment exerted its control over the
emerging newspaper industry through
strict laws on libel and sedition, which
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prevented political agitation; at the same
time, 4 stamp tax was imposed o ensure
that newspapers were only affordable by
the well-off. The stamp tax had unin-
tended consequences, as illegal and inex-
pensive pamphlets emerged, spreading
radical views amongst the newly indus-
irial working class, The biggest of thess
pamphlets, such as William Cobhbett’s
weekly Polivical Hegisrer, outsold the
official, ‘stamped’ press many Gmes over
(Hall 1982],

The stamp ax - condemned by jis
cpponents as a tax on knowledge’ - was
finally repealed in 1855 after a series of
reductions, leading many writers to hail a
golden era of British jowrnalism marked
by a ‘transition from official to popular
contral” (Koss 1973). An alternative view
was put forward by James Curran and Jean
Seaton challenged this view in their his-
torical account of the British press, Power
Without Responsibility [(2003). They saw
the repeal of the stamp tax as an attempt
to break the popularity of the radical press
and to boost
‘respectable’ newspapers, For Curran and
Seaton the repeal of the stamp tax did not
introduce o new era of press freedom, but
a time of repression and ideological
contral, this time by market forces rather
than government, {The issue of media
contral is discussed below, pp. 615-20.)

The newspaper was a fundamentally
important development in the history of
modern media, because it packaged many
different types of information in & limited
end easily reproducible format. News-
papers contained in a single package
information on current affairs, entertain-
ment end consumer goods. The cheap
daily press was pioneered in the United
States.

the =sales of more

The one-cent daily paper was originally
established in New York and then copied
in other major castern US cities. By the
early 1900z there were city or regional
newspapers covering most of the Ameri-
can states; incontrast to the smaller coun-
tries of Europe, national newspapers did
ool develop, The invention of cheap news-
print was the kev o the mass diffusion of
newspapers from the late nineteenth
century onwiards,

Curran and Seaton have noted that
exira revenue from advertising enabled
the cover prices to fall dramatically during
this period, making the newspaper afford-
able for all, They also argue that advertis-
ing undermined the radical press as
advertisers tended o place announce-
ments in papers to which they were poliri-
celly sympathetic, and to select papers
with a smaller circulation and a wealthy
readership, rather than radical papers
with a higher circulation which sold to
readers who would be unlikely to afford
the product advertised (Curran amd
Seaton 2000].

By the early twentieth century mew
types of national newspaper had emerged
in the UK, such as the Dafly Mall, Dafly
Exprress, Mirror and the News of the World,
selling a mixture of news, enterialnment
and patriotism o a largely working-class
readership, The Times and Daily Telegrapi
provided more serious news analysis for
wealthier readers, Dwnership of much of
the news media by this stage was concen-
trated amongst a handful of rich entre-
premeurs. By the 1930s Lords Beaverbrook,
Camrose, Kemsley
omwned 30 per cent of British national and
local daily papers and 30 per cent of the
Sunday papers. Critics have argued that
the “press barons, as they became known,

and Rothermere
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used their ownership of national news-
papers to promaote their own political
causes and ambitions (Curran and Seaton
2003). (We dizscuss the issue of media own-
ership further below: see pp. 599-601.)

For half a century or more, newspapers
were the chief way of conveying informa-
tion gquickly and comprehensively to a
mass public, Their influence has waned
with the rise of radio, cinema and - much
more important = television and, increas-
ingly, the Internet, Figures [or newspaper
readership suggesi that the proportion of
preople who read a pational daily paper in
Britain has declined since the early 19605,
Among men, the proportion of daily
newspaper readers dropped from 76 per
centin 1951 to &0 per cent in 1996-9; read-
ership levels are somewhat lower among
women, but a similar drop - from 68 per
cent to 51 per cent - has taken place
(H RS0 2000].

Online communication might well bite
further into newspaper circulation. News
information is now available online
almost instantaneously and is constantly
updated during the course of the day
Many newspapers can also be accessed
and read online free of charge,

Fifm

The first film 2 be shown (o paying cus-
tomers was in 1895 in Paris, France, where
the Lumbére brothers” Arfval of e Train
in La Clotar Station caused viewers to flee
from their seats as the screen slowly filled
with an oncoming steam engine. Whilst
the print media in the UK developed
slowly over many decades, film and the
cinema arrived much faster. The first
cinema in the UK opened in 1898 and by
1914 there were more than five hundred in
London alone. Cinema tickets could be

afforded by all classes and the decline in
working hours and rise in unemployment
in the late 1920s meant the cinema-goers
soon formed a mass audience.

Audience demands were soon Ieading
Cinemas o SCreen Wi NEw programmes &
week, each consisting of two flms, a B-
movie and the main feature. The demand
fove e films led studios (o churn out pro-
ductions to tight schedules, These films
tended to be formulaic and created by
bureaucratic organizations with a high
degree of specializaton and division of
lalzoir,

Bureawcracy 5 further discussed in
chapter 16, "Organizations and Mel-
works, pp. 638-46.)

As the industry became more commer-
cialized a ‘star system' emerged, with
studios encouraging interest in the per-
sonal lives of actors like Mary Pickford and
Rudolf Valentino, whose appearance in a
film would ensure a box-office hit.

By 1925, 95 per cent of the films shown
in the UE were American. Cinemas were
increasingly controlled by the American
studios which owned the distribution
rights to films, The studios could oblige
cinemas © bulk-buy future productions,
effectively freezing oul compenitors. As
with the print media, ownership had
become largely concentrated amongst a
few large corporations, The American
production of the films raises questions
about cultural imperialism and the mass
media, which we return to below (see
pp. 626-30].

Radio and relevision

As audiences, we interact diﬁ'n:n:nﬂ:r' with
the radio and television from how we do
with the cinema. Radio and television



The Media 5A9

Paul Julius Reuter initiated a prototype
news semvice in Paris in 1849, using carrer
pigeons as well as the electric telegraph

in his network. By 1923, the company he
founded, Reuters, was ransmilling news
by radio.

enters the houwsehold in a way that the
cinema cannot. Neither do these media
demand the attention that film does. Lis-
tening to the radio, in particular, is com-

bined with other activities in the everyday
lives ofits eudicnce - most radio is listened
to in the morning as part of the ritwal of
preparation for the day. Television and
radio also have an immediacy which film
does not: they can report events, as they
did the terrorist attacks in the USA in Sep-
tember 2001, from almost anywhers in the
world tooa mass audience as they happen.

[n the UE, radioc was gquickly taken
under the control of a public monopoly,
which by 1926 had become known as the
British Broadeasting Corporation [BBEC],
|'|!:'|1||1| |'||‘||'L'i-:|1'|| I:|'||r |r|‘g:’||'|i:-'.:|li1||'|:|| |I!|-::||:i-e:|
for television broadcasting in the UK, and
the BBC remains a public organization to
this day, funded by licence fees charged fo
every househaold that owns a television
set. For some years the BBC was the only
organization permitted to broadeast
cither radio or television programmes in
the UK. This policy was relaxed with the
introduction of commercial television in
the 1950s — dependent on advertising for
its revenue, rather than the licence fee -
and luter a host of commercial radio sta-
Limns,

The first Director-General of the BBC,
John Beith (later Lord Reith), o strict Pres-
byterian Christion, imposed his values
rigidily on the organization. To Reith the
purpose of the BBEC was (o “inform,
educate and entertain’ it could be added,
i that order, As the historian A, ) B Taylor
hil.‘\. '|.1."ri'|fu|'|. |h-|r]1 insied 'I|'||1 |'|-|"|.|l1_' ﬁlr-:_'-u of
moenapoly to stamp Christian morality on
the Hritish people” {cited in Curran amnd
Seaton 2003). It was during this period
that the distinctive role of the BBEC as a
public-service broadcaster developed.
[The future of public service broadcasting
i the UK is discussed further onop, 614.)

The number of television sets in the UK
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and the amowunt of time that people spend
viewing them increased dramatically from
the 19505 onwards, Television now domi-
nates the other media. If the current
trends in TV watching continue, by the age
of cighteen the average child born today
will have spent more time watching televi-
sion than in any other activity except
sleep. Virtually every household now pos-
sesses g TV set, In the UK, every day
arowund B3 per cent of adults watch televi-
sion (HMS0 2004, and the average set is
switched on for between three and six
howrs per day, Much the same is true in
other West European countries and in the
USA, Individuals apged four and over in the
UK watch an average of twenty-five hours
of television a week. OHder people watch

M. ot hiours:

1l

twice as much television as children,
perhaps because they are not in schoaol
and go to bed later in the evening, and
people from lower social classes watch
more than those from the top three social
classes (sec Agure 15.1).

Television and social life

Several media theorists have been highly
sceptical abouwt the effects that a seem-
ingly ever-increasing diet of television has
had an the populaton: two well-known
accounts have been provided by Bobert
Putnam in his recent works on sochal
capital and Neil Postman (1931-2003) in
his ellingly titded book, Amusing Owur-
selves bo Deaih; Peblic Discowrse in the Age
o Slfee Business (1985],

B A1 homes

B rultichannsl
homes

':| -
Ilichile: \'I'ﬂrh.ll"rg
mﬂh.'lduala class class

—B ‘lﬂ C'ld- S 551-

Figure 15.1 Number of hours of television viewed per household per day, by age and social class,

January=Karch 2003
Saurce: Adapted from Ofcorn (3003, p. 32
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To Postman, television presents serious
issucs as entertainment because, in his
phrase, ‘the form excludes the content’. By
this, he means that television as ‘the form’
is @ medium that is incapable of sustaining
serious ‘content. For Postman, rational
greument is best carried on in the form of
the printed word, which is capable of sus-
faining complex and serious content, He
harks back to the nineteenth century as
an ‘wge of reason, when the written word
wits dominant, Postmans argument con-
tains some similarites with Marshall
feLubans claim that "the medium is the
message’ (see p. 385), although Postman
is much more sceptical than MeLuhan
about the benefits of electronic media. To
Postman, the medivm of print creates a
rational population, whereas the medium
of television creates an entertained one. In
g society dominated by the welevision,
news, education and politics are all
reduced to entertainment, so that we are,
g5 the title of his book indicates, doing
nothing more than ‘amusing ourselves to
death’

Although Postman's book is fiercely
argued, it has been criticized as being
based on impression rather than empiri-
cal research, This criticism canmaol be ley-
elled at the work of the American political
theorist Robert Putoman,

Putnam's thesis on the declineg of “social
capital’ is examined in maore detail in
chapter 16, "Organizations and Met-
works, pp. G75-9.

By social capital, as we have seen, Putnam
is referring to wseful social networks, a
sense of mutual obligation and trust-
worthiness, an understandingofthe norms
that govern effective behaviour and, in
general, other social resources that enable

people to act effectively. Putnams account,
put forward in his book Bowling Alane
(20000 and clsewhere, is based on rescarch
in the United States, where he finds signifi-
cant decline in social cepital over the last
few decades. Putmam (1996] supgesis a
culprit for that decline: television.

Putpam points ouwt that in 1950, around
the tme measures of social capital peaked,
barely 10 per cent of Americans had a tele-
vision set in their homes; by 1959, this
figure had risen to 90 per cent, Studies esti-
mate that the average American now
watches roughly four hours of TV every
day (notincluding perieds when television
is merely playing in the background], A
conservative  estimate of television
viewing in the U5A means that this omne
activity now absorbs around 40 per cent of
the average Americans free time. Putnam
notes that this massive change in the way
Americans spend their lives coincided pre-
cisely with the years of declining social
capital.

Futnam argues that the link between
mass television watching and the erosion
of social capital is not merely cireumstan-
tial. Taking other facts into consideration,
such as education, age and gender, TV
viewing is strongly and negatively related
o sockal trust and group membership,
Using the same criteria, the correlation of
newspaper reading fo social trust and
group membership is positive,

One reason Putnam suggests forwhy TV
viewing erodes social capital is the effec
of programme content on viewers, For
examiple, studies sugpest that heavy
watchers of TV are unusually sceptical
about the benevolence of other people -
by overcstimating crime rates for example.
Putnam concludes: ‘Just as the crosion of
the ozone layer was detected only many
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years after the proliferation of the
chlorofluorocarbons that caused it, so too
the crosion of Americas social capital
became visible only several decades after
the underlying process had begun.’
Although Putnam warns against nostalgia
for the 1950=, he argues that it is time for
critical reflection on the effects of technol-
ogies on our lives (Puimam 19935],

New media

In hiz book Being Digial (19935), the
founder of the media laboratory at the
Massachuserts Institute of Technology,
Micholas Megroponie, analyses the pro-
found importance of digital data in current
communications technologies. Anv piece
of information, including pictures, moving
images and sounds, can be translated
through a binary system into ‘bitst A bitis
either 1 or 0. For instance, the digital repre-
sentationof1,2,3,4,5,is 1, 10, 11, 100, 101,
cte. Digitization - and speed — is at the
origin of the development of multimedia:
what used to be different media needing
different technologies (such as visuals and
sound) can now be combined on a single
medivm [(DVD and PCs, elc]. In recent
vears the processing power of compulers
has doubled every eighteen months, This
means, for example, that it is now possible
te watch films and listen to music via the
Internet, Digitization also permits the
development of interactive media, allow-
ing individuals actively to participate in, ar
structure, what they see or hear. In this
section we examing the profound impact
that digitization has had on the media.

Digital television

Since the beginning of the twenty-first
century, television broadeasting technol-

opgy has been undergoing a revolution,
with the transfer of programme transmis-
sion from analogue to digital. Analogoe TV
ia the ‘old’ system of broadcasting that has
been used to transmit signals to television
sets around the country since the 1940s, It
converts sound and pictures into waves,
which are transmitted through the air and
picked up by the aeral on the moof of the
howse or on top of the television.

Digital TV works by transforming pic-
twres and sound int information that is
understood by a computer. Digital trans-
missiens are received in three ways:
through the TV aerial and a decoder (often
a sert-top box), via a satellite dish or via
cable. The television acts like a computer
and converts this information back into
pictures and sound. Broadcasters and
service providers argue that digital televi-
sion not only means more channels, but
alse a better quality of sound and pictures
and additional services. Digital TV offers
the possibility of, for instance, interactive
television, the Internet, home shopping
and home banking, The arrival of digital
TV has also created the possibility of single
umits that merge the personal computer
with the television, although these are not
vel widely in use,

I the UE, the povernment hopes that
all viewers will have transferred from ana-
logue o digital television by 2002, when
the transmission of television on analogue
frequencies is expected to stop. All trans-
missions from then on will be digical. By
2004, one-third of UK households had
already switched to digital television.

The number of television channels
availahle to British audiences has been
increasing as a result of advances in satel-
lite, cable and digital technology. In 2003,
ome service provider, Skv, offered a
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Digital and satellite television gives viewers a seemingly endless choice of viewing.

monthly subscription packege that gave
the viewer a choice of 187 channels, The
introduction of digital television on to the
UK commercial market in 1998 greatly
increased the proportion of viewers sub-
scribing to pay television, ln 2003, 26 per
cent of British howseholds subscribed 1o
satellite television, while 9 per cent sub-
seribed to cable televizlon (Ofcom 2003)

The Internet

Althouwgh we have concenfrated so far on
newspapers, film and television, the
media cannot be thought of only in those
terms. One of the most fundamental
gspocts ol the media concerms the very
infrastructure through which information

is communiceted and cxchanped. Some
important technological advances during
the second half of the twentieth century
have completely transformed the face of
telecommunications — the communication
of information, sounds or images at a dis-
tance throwgh i technological mediom.
Mew communications technologies
stand, for example, behind profound
changes in the world's money systems and
stock markets, Money s no longer gold, or
the cash in your pocket, More apd more,
money has hecome electronic, stored in
computers in the world's banks. The value
ofwhatever cash you do happen to have in
yvour pocket is determined by the activitics
of traders on electronically linked money
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markets, Such markets have been created
only over the last few decades: they are the
product of a marriage between com puters
and satellite communication technology.
‘Technology'. it has been said, ‘is rapidly
turning the stock exchange into a scam-
less global market, open 24 hours a day’
(Gibbons 1990,

Four technological trends have contrib-
wted to these developments; ficst, the con-
stant improvement in the capabilities of
computers, ogether with declining cosis;
second, digidzation of data (discussed in
relation 1o felevision on pp. 494-3),
making possible the integration of com-
puter and felecommunications technelo-
pies; third, satellite communications
development; and fourth, fibre optics,
which allow many different messages to
travel down a single small cable. The dra-
matic communications explosion of recent
vears shows no signs of slowing down.

The origins of the Internet

By the early 1990s, it was becoming clear
that the future lay not with the individual
personal computer (PC) but with a global
system of interconnected computers — the
Internet, Although many computer users
may nol bave realized 3o the tme, the PC
was quickly to become littde more than a
povint of access w evenis happening else-
where — events happening on a network
stretching across the planet, a network that
i5 ot owned by any individual or company.

The potential of the Internet for the
growth of international activism is
explored in chapter 20, "Politics, Govern-
ment and Terrorsm’, pp. B70-1.

The Internet originated during the Cold
War period that preceded 1989, The ‘Net'
developed out of & system used in the Pen-

tagon, the headquarters of the American
military, from 1969. This system was first
of all named the ARPA net, after the Penta-
pon’s Advanced Research Projects Agency.
The aim was limited. The ARPA sought to
allow scientists working on military con-
tracts in different parts of America to pool
their resources and w share the expensive
equipment they were using. Almosi as an
afterthought, its originators thought up a
way of sending messages (oo - thus elec-
tromic mail, ‘email’, was boen.

The Pentagon Interner consisted of five
hupdred computers until the early 19805,
all located in military laboratories and
university compuier science depart-
ments. Other people in universities then
started catching om and hegan using the
system for their own purposes. By 15987 the
Internet had expanded to include 28,000
host computers, at many different univer-
sities and rescarch lahs.

The spread of commercial Internet
service providers (15Ps) that offer dial-up,
and later broadband, access throupgh
modems has [uelled the growing propor-
tien of households with online capahil-
ities, Online services, electronic bulletin
boards, chat-rooms and software libraries
were pul onto the net by o bewildering
variety of people, imtially mainly situated
i the United States, ot now all over the
world. Corporations alse got it on the act,
In 1994 companies overtook universithes
as the dominant users of the netwaork,

The best-known use of the [nternet is
the Waorld Wide Web (wew). Indeed, like a
cuckoon in a nest, it threatens to take over
its host. The wehb is in effect a global mult-
media library. It was invented by a soft-
ware engineer at & Swiss physics lab in
1990; the software that popularized it
across the world was written by an under-
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Figure 15.2 Househaolds in the UK with home Internet access, 1998=-2004 (%0}
Source: Mational Statistics Online (Z004)

graduate at the University of llinois. Uscrs
penerally navigate the webwith the help of
an Internet '"browser’ - a software program
that allows individuals tw search for infor-
maton, locate particular sites or web
pages, and mark those pages for fufure ref-
erence, Through the web, it is possible 1o
download o wide varety of documents
and programs, from government policy
papers to antl-virus software to computer
games. As websites have grown in zophis-
tication, they have hecome a feast for the
senses. Many are adorned with intricate
graphics and photographs, or contain
video and audio fAles. The web also serves
gs the main interface for ‘e-commerce” -
business trapsactions conducted online.

With the spread of home-based personal
computers access to the Intermet in the DE
has grown considerably in recent vears, By
the second quarter of 2004, 52 per cent of
househobds o the UK (128 million} could
access the Intermet from home, compared
with just 9 percent (2.2 million} in the same
quiarter of 1993 - see figure 15,2,

According to a survey by the Mational
Office of Statistics, the most commaon use
of the Internet among UK aduliz who had
used it during the previous three months
was email (85 per cent) and finding infor-
mation about goods or services (62 per
cent). The most frequent place of access
was the person’s own home (82 per cent],
followed by their workplace (42 per cent].
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Table 15.1

Internet users around the world: per 1,000 people (2002)

All developing countries
Least developed countries
Arab States
East Asia and the Pacific
Latin America and the Caribbean
South Asia
Sub-Saharan Africa
Central and Eastern Europe and the CI5
DECD
High-income DECD
High human development
Medium human development
Low human development
High income
Middle income
Low income
World

2.8
2810

1.2
1449
9.6
T1.8
3830
4505
3826
373
549
4458
58.5
13.0
99,4

Saoroe; UMDP {30049

In July 2004, 37 per cent of adults had
never used the Internet (HM SO0 2007,

How many people are actually con-
nected to the Internet globally s
unknown, but the United Nations esti-
mates that by 2000 around 10 per cent of
the world's population were Internet
users — and that number is rising fast.
However, this access o the Internet is
highly uneven {see table 13.11, In 2002,
althowgh 45 per cent of people in high-
income countries, such as those in
Western Europe or Morth America, were
classed as Infernet users, only around 1.3
per cent of peaple in low-income coug-
tries, which includes much of Africa, were
classified as such.

The impact of the Internet

In & world of quite stunning technologi-
cal change, no ane can he sure what the

future holds, Many see the Internet as
exemplifying the new global order
emerging at the close of the twentieth
century. Exchenges on the Internet take
place in cyberspace. Cyberspace means
the space of interaction formed by the
global network of computers that
compose the Internet, In cvberspace, we
are no longer ‘peaple’|, but messages on
ome anothers screens, The Intermet pro-
vides no cerfainty about other people’s
identity, whether they are male or female,
or where they are, There is a mous
cartoon about the Internet, which has a
dog sitting in front of a computer. The
caption reads: "The great thing abourt the
Internet is that no one knows you are a
dog.”

The spread of the Internet across the
plobe has raised important questions for
socinlogists. The Internet is transforming
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the contours of daily life — blurring the
boundaries between the global and local,
presenting new channels for commumni-
cation and interaction, and allowing
more and more evervday tasks to be
carricd out online. Yet at the same time as
it provides exciting new opportunitiss to
explore the social world, the Intermet also
threatens (o undermine human relation-
ships and communities, Although the
information age’ is stll inits early stages,
many sociologists are already debating
the complex implications of the Internet
for late modern societies.

Opinions on the effects of the Internet
o soclal interaction fall into two broad
categories. On the one hand are those
ohservers who see the online world as
fostering new forms of electronic rela-
tionship that either enhance or supple-
ment existing face-to-face interactions.
While travelling or working abroad,
individuals can use the Internet to com-
municate regularly with friends and rel-
atives at home. Distance and separation
become more tolerable. The Internet
also allows the [ormation of new types
of relationship: “anonymous’ online
users can meel in ‘chat-rooms’ and
discuss topics of mutual interest, These
cvber contacts sometimes evolve into
fully fledged electronic friendships or
even result in face-to-face meetings,
Many Internet users become part of
lively online communities that are qual-
itatively different from those they
inhahit in the physical warld. Schalars
who see the Internet as a positive addi-
tion to human interaction argue that it
expands and enriches peoples social
networks.

On the other hand, not everyone takes
such an enthusiastic outlook. As people

spend more and more time communicat-
ing anline and handling their daily tasks
in cyberspace, it may be that they spend
less time interacting with one another in
the physical world. Some sociologists fear
that the spread of Internet technology
will lead to increased social isolation and
atomization. They argue that one effect of
increasing Internet access in households
is that people are spending less ‘gquality
tme’ with their Families and friends, The
Internet is encroaching on domestc life
as the lines between work and home are
urred: many employees confinue o
work at home after hours — checking
email or finishing tasks that they were
unable to complete during the day,
Human contact is reduced. personal rela-
tionships suffer, traditional forms of
entertainment such as the theatre and
books fall by the wayside, and the fabric

of =ocial life is weakened.

The Internet also raises challenging
questions about personal identity,
creates new forms of community and
new possibilities for democratic partici-
pation. These issues are discussed in
chapter 5, "Social Interaction and Every-
day Life!, pp. 154=T.

Flowy are we to evaluate these contrast-
ing positions? Most certainly, there are
elements of truth on both sides of the
debate. The Internet is undoubitedly
broadening our horizons and presents
unprecedented opportunities for making
contact with others, Yet the frenzied pace
at which it is expanding also presents
challenges and threats to traditional
forms of human interaction. Will the
Internet radically transform society into
& fragmented, impersonal realm wherne
humans rarely venture out of their
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homes and lose their ability to communi-
cate? It seems unlikely. About fifty years
ago, very similar fears were expressed as
television burst onto the media scene. In
The Lonely Crowd (1961}, en influential
sociological analyvsis of American society
im the 19505, David Riesman and his col-
leagues expressed concern abowt the
effects of TV on family and community
life. While some of their fears were well
placed, television and the mass media
have also enciched the social world in
FIANY Ways,

Just as with television before it, the
Internet has aroused both hopes and the
fears. Will we lose our identites in cyber-
space? Will compuierized fechnology
dominate us, rather than the reverse? Will
human beings retreat into an anti-social
online world? The answer to each of these
questions, fortunately, is almost certainly
. A5 we saw earlierin the discussion on
the ‘compulsion of proximity” in chapter
5 (pp. 157-8], people don't use video con-
ferencing if they can get topether with
others in an ordinary way. Business exec-
utives have far more forms of electronic
communication available to them than
ever before. At the same time, the noumber
of face-to-face business conferences has
shot up,

The sociologist Manuel Casiells argues
that the Internet will continue to grow
because it allows nerworks to flourish. For
Castells, networks are the defining organ-
izational structure of our age.

Castells' work is discussed im more
detail in chapter 1&, "Drganizations and
Networks), pp. 671-3.

The inherent flexibility and adaptability
of networks give them enormous advan-
tages over older types of rational, hier-

archical organizations. Castells argues
that the Internet gives businesses the
capahility for global coordination of
decentralized and highly complex activ-
ities. For individuals, the Internet will
cnable new combinations of work and
self-employment, individual expression,
collaboration and sociability, and lor
porlitical activists it will make it possible
for networks of individuals to combine
and co-pperate and spread their message
around the world, Playing on MeLuhan’s
idea thar "the medium iz the message’]
Castells argues that now, 'the network is
the message’ (2001).

Theoretical perspectives
on the media

[n this section we examineg two of the most
influential theormtical approaches o the
study of the mass media = functionalism
and conflict theary - and introduce some
of the important recent coniributions 1o
the debate.

Functionalism

In the mid-twentieth century, functiomn-
alist theorisis such as Charles Wright
and Harold Laswell focused on the
wavs in which the media functdon in
integrating seciety (Wright 1960; Laswell
L ).

Functionalist thought was introduced in
chapter 1, What is Sociology?, pp. 20-2.

Following the media theorist Denis
MeQuail (2000, several of the most
important social functions of the media
are reviewed below:
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| Information The media provides us
with & continuous flow of informaton
about the world, from webcams and
radio reports that alert us to traffic jams,
to rolling weather reports, the stock
market and news stories about issucs
that affect us personally.

2 Correlation The media explains, and
helps us o understand the meaning of
the information it gives us. [t provides
support for established social norms
and has an important role in the social-
ization of children, (Secializaton is dis-
cissed further in chapier 6.)

3 Continuity  The media has a function
in expressing the dominant culture, rec-
agnizing new social developments and
forging commaon values,

4 Entertainment The media provides
amusement, diversion and redoces
social tension.

5 Mobilization To encourage economic
development, work, religion or support
in times of war, the media can campaign
to mobilize society to meet these objec-
Lives,

In recent decades functionalist theories
of the media have fallen into decline, In
particular, they were criticized for viewing
the audience as passive recipients rather
than active interpreters of a media
message. (More recent and sophisticated
aocounts of aundience mesponse are dis-
cussed below, pp. 6808-10.] Furthermiore,
functionalism has been dismissed for
doing nothing more than describing the
media, rather than explaining it. As func-
tionalist theories of the media declined in
popularity, other forms of analysiz came
to the fore, in particular conflict
gpproaches influenced by Marxism.

Conflict theories

In Europe, conflict approaches to the mass
media have been popular. Below, we look
at two of the most important theories of
the media from a broadly Marxist stand-
povint: the political economy approach and
the cultural industry approach. Other
approaches that have been influential
within this framework include the work of
the Glasgow Media Group [(which we
examine on pp. Gi-8],

Paolitical economy approaches

Political economy approaches view the
media as an industry, and examine the
way in which the major means of cormmn-
nication have come to be owned by
private interests. The ownership of the
media has often been concentrated in the
hands of a few wealthy media magnates —
the dominance of the press barons in the
pre-war British press (discussed on
pp. 5387-8] provides one example. In the
global age, the ownership of the media
crosses national borders. Below, we profile
the Australian-born media mogul Bupert
Murdoch, the owner of Sky and other
miedia institutions (pp, G27-8).

Advocates of a politcal economy view
argue that economic inferests work fo
exclude those voices that lack economic
proweer, Moreover, the volees that do survive
are those that are least likely (o criticize the
prevailing distribution of wealth [Golding
and Murdock 1997). This view was famously
advanced by the American radical Moam
Chomsky, in Media Control: The Spectac-
wlar Achievement of Propaganda [1991).
Chomsky is highly critical of the dominance
of large corporations over the American and
plobalmedia. ForChomsky, theirdominance
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Rupert Murdoch's company, Mews Corporation, operates on six continents. Its holdings include
the News of the World, the Sun, part of Twentieth Century Fox, HarperCollins and Sky - amongst
many other major media.

resuliz in the fight control of information
given to the public. During the Cold War,
these corporations controlled information
to create aclimate of fear of the Soviet Union.
Since the collapse of the USSR in 1991,
Chomsky argues that the corporately owned
media have created new fears, such as global
terrorism, and that these fears have
prevented realissues, such asthe unacoount-
ability of corporations or the lack of democ-
racy in the USA, from being discussed.

The cultural industry

Members of the Frankluct Schoal, such as
Theodore Adorno {1905-69]), were highly
critical of the effect of mass media on the

mass population. The Frankfurt School
[established in the 19205) consisted of a
lonse group of theorists inspired by Marx
who nevertheless arpued that Marx's
vicws neoeded radical revision. Among
other things, they held that Marx had not
piven enough attention to the influence of
culture in modern capitalist socicty.

Frankfurt School
argued that leisure time had been indus-

Members of the

trialized, They made an extensive study of
what they called the ‘culiure industry’,
meaning the entertainment industries of
film, TV, popular music, radio, news-
papers amnd magazines (Horkhelmer and
Adorno 20021, They argued thar the prao-
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duction of culture had become just as
standardized and dominated by the desire
for profit as other indusirics. In a mass
society. the leisure industry was used to
induce approprigte values amongst the
puhblic: leisure was no longer a break form
work, but a preparation for it

Members of the Frankurt Schoolargued
that the spread of the culture industey, with
its undemanding and standardized prod-
ucts, undermined the capacity ol individu-
als for critical and independent thought
Artdisappears, swamped by commercial-
izatlon - "Mozarts Greatest Hits' — and
culture is replaced by entertainment. As
Lazarsfeld and Merton commented on the
ISA in the 1950s: 'Economic power seems
to have reduced direct exploitation and to
have turned to a subtler type of psycholog-
ical exploitation’ {cited in Curran and
Seaton 2003].

Recent theories

litrgen Habermas: the public sphere

The German philosopher and sociologist
Jirgen Habermas is linked to the Frank-
furt School of social thought. Habermas
ook up some of these themes initiated by
the Frankfurt Schaol, but developed them
im & different way, He has analvsed the
evolution of the media from the early
eighteenth century up o the present day,
tracing the emergence - and subsequent
decay — of the “public sphere’ (1969}, The
public sphere is an arena of public debarne
in which issues of general concern can he
discussed and opinions formed.
According to Habermas, the public
sphere developed first in the salons and
coffee houses of London, Paris and other
European citics [one of these salons is

depicted in chapter 1 on p. 6). People used
o meet o discuss issucs of the moment.
Political debate became a matter of partic-
ular importance. Although only small
numbers of the population were involved,
Habermas argues that the salons were vital
toy the early development of democracy, for
they introduced the idea of resolving polit-
ical problems through public discussion,
The public sphere - at least in principle -
involves individuals coming together as
equals ina forum for public debaie.

However, the promise offered by the
early development of the public sphere,
Habermas concluded, has not been fully
realized, Democratic debate in modern
societies is stifled by the development of
the culture industry. The spread of mass
media and mass entertainment causes the
public sphere to become largely a sham.
Politics is stape-managed in Parliament
and the media, while commercial inter-
ests trivmph over those of the public.
'Public opinion’ is not formed through
open, rational discussion, but through
manipulation and control - as, for
example, in advertising,

Habermas's writing is discussed in more
detail in chapter 4, Theoretical Thinking
in Sociclogy, pp. 118-18,

Jean Baudrillard: the world of
hyperreality

One of the most influential current theo-
rists of the media is the postmodernise
French author Jean Baudrillard, whose
waork has been strongly influenced by the
ideas of McLuhan, who was discussed
earlier this chapter (p. 585}, Baudrillard
regards the impact of modern mass media
as being quite different from, and very
much more profound tham, that of any



602 THE MEDIA

technology. The coming of the mass
media, particularly electronic media such
a5 television, has transformed the very
nature of our lives. TV does not just ‘repre-
sent” the world to us; itincreasingly defines
what the world inwhich we lve actually i

Consider as an example the trial of 00 ],
Simpson, a celebrated court case that
unfolded in Los Angeles in 1994-5,
Simpson orginally became famous as an
American football star, but later becume
known around the world as a result of
appearing in several popular films,
including the Maked Gun series. He was
acewsed of the murder of his wife Nicole,
and after a very long iral was acguitted.,

The case became compulsive TV
viewing for 95 million Americans, wha
watched Simpson evade arrest as his car
sped along a California highway for sixty
miles. Mot only was his arrest televised, his
trial was also broadeast live on US televi-
sion, and watched around the globe,
including in Britain., In America, six televi-
sion channels showed continuous cover-
age of the trial. More than 90 per cent of
the U5 television audience claimed w
have watched the trial, and 142 million
people heard the 'not guilty” verdict deliv-
ered on 3 Golober 1995, More than 2,000
reporters covered the tral, and more than
Bl books have been written about ir,

In media terms, it was the rial of the
century, The trial was not confined to the
courtroom; it was also a televisual event
linking millions of viewers and commen-
tators in the media. It is an illustration of
what Baudrillard calls ‘hyperreality” There
is no longer a ‘reality’ [the events in the
courtroom) which television allows us ta
aee; the ‘reality’ is actually the string of
images on the TV screens of the world,
which defined the trial as a global event.

Just before the outbreak of hostilities in
the first Gulf War in 1991, Bawdrillard
wrote & newspaper article entitled The
Gulf War cannot happen. When war was
declared and a bloody conflict took place,
it might seem obvious that Baudrillard
had been wrong, Mot a bit of it. After the
emd of the war, Baudrillard wrote a second
article: "The Gull War did not happen,
What did he mean? He meant that the war
was nod like other wars that have hap-
pened in history, [Uwas a war of the media
age, a televisual spectacle, in which, along
with other viewers throughout the world,
Grearge Bush Senior and former President
of Irag Saddam Hussein watched the
coverage by CMM o see what was actually
Thappening.

Bawdrillard argues that, in an age where
the mass media are evervwhere, in effect a
new reality — hyperreality - is created,
composed of the intermingling of people’s
behaviour and media images. The waorld
of hyperreality is constructed of simulacra
- images which only get their meaning
from other images and hence have no
prounding in an Cexternal reality”. A
famous series of advertisements for Silk
Cut cigarettes, for example, didn't refer wo
the cigarettes at all, but only o previows
ads which bad appeared ina long series,
Mo poditical leader today can win an elec-
tien who doesn't appear constantly on
television: the TV image of the leader iz the
‘person’ most viewers kinow,

John Thompsan: the media and
maodern society

Drawing in some part on the writings of
Habermas, John Thompson has analysed
the relation between the media and the
development of industrial societies
(1990, 1935). From carly forms of print
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Most of what we knove about politicians comes from the telewision, or what we read in the
newspapers,

through to electronic communication,
Thompson argues, the media have
played a central role in the developmemnt
of modern institutions. The main Touwnd-
ers of sociology, including Marx, Weber
and Durkheim, Thompson believes, gave
foa lictle attention to the role of media in
hll:',:lli”t:_ evern the |._':|:|:|' |,||:1--e'||||r|::|1|'r1l ol
madern society.

Sympathetic o some of the ideas of
Habermas, |"||1|||'|[:-.~\.-:||| iz also critical of
fwim, a5 he is of the Frankfurt School &and of
Baudrillard. The Frankfurt Schools atti-
tude to the culiure industry was oo nega-
tive. The modern mass media, Thompson

thinks, do not deny us the possibility of

critical thought; in fact, they provide us
with many forms of information to which
we couldn't have had access before, In
commaon with the Frankfurt Schoal,
Hubermas treafs us too much as the
passive recipients of media messages, In
Mompsons words:

Media messages are commonly discussed
by imdividoals in the course ol reception
amd subseguent o 0L .. They] are rns-
formed through an ongolng process of
telling and retelling, interpretation and
reinterpretation. commentary, laughter and
criticism . By makingg hold of M55 AfEES
and routnely incorponsting hem oo out

llves . .. we ape constantdy shaping amnd
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risshaping our skills and stocks of kKnowl-
edge, testing our feellngs and tastes, and
expanding the horizons of our experience.
| 1EHI5: 423
Thompson's theory of the media depends
on 4 distinction between three types of
interaction [see table 15.2). Foce-io-fioce
interaction, such as people talking at a
party, is rich in clues used by individuals to
make sense of what others say {see
chapter 5, "Secial Interaction and Every-
day Life'), Mediared Interaction invoelves
the use of a media echnology - paper,
electrical conneclions, electronic
impulses, Characteristic of mediated
interaction is that It is stretched our in
time and space — it goes well bevond the
contexts of erdinary face-to-face interac-
tion. Mediated interaction fakes place
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Lawk PelLic KISSin

THEYRF BiTE-RITED, ¥ Ta
REMEMPER, AND THE TeuTRARE
LAFTE Fop payssf Svmpenrc
mEDIA TIONTS ARE cog my EF

between individuals in a direct way - for
instance, two people talking on the tele-
phone - but there isn't an opportunity for
the same variety of clues,

A third type of interaction is mredfated
gpeverst-frteraction, This relers to the sort of
social relations created by the mass
media. Such interaction is stretched
across Ume and space, but 0 doesn't link
individuals directly: hence the term
‘guasi-interaction. The two previows rypes
are ‘dialogical’s individuals communicate
in a direct way. Mediated guasi-interac-
tien is 'monological’s a TV programme, for
example, is a one-way form of commimni-
cation. People watching the programme
may discuss it, and perhaps address some
remarks to the TV set - but, of course, it
doesn't answer back.
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Table 15.2 Types of interaction

Mediated interaction

Mediated quasi-interaction

Interactional Face-to-face interaction
characteristics

Space-time Context of co-presence;
constitution shared spatia-temporal

reference system

Range of symbolic
Cues

Multiplicity of symbalic cues

Separation of contexts;
extended availability in
time and space

Marrowing of the range
of symbolic cues

Separation of contexts;
extended availability in
time and space

Marrowing of the range
of symbalic cues

605

Action orentation

Dialogical!

menological

Oriented towards specific
athers athers
Dialogical Dialogical

Oriented towards specific

Oriented towards an
indefinite range of
potential recipients

Monological

Source: Thampson {1955}, p. 465

Thompsons point is not that the thivd
type comes to dominate the other two -
essentially the view taken by Baudrillard.
FEather, all three tvpes intermingle in our
lives today. The mass media, Thompson
suggests, change the balance between the
public and the private in our lives, bring-
ing more into the public domain than
before, and often leading to debate and
CONoveTsy.

Ideclogy and the media

The study of the media is closely related wo
the impact of fdesiogy in society, [declogy
refers 1o the influence of ideas on people’s
beliefs and actions, The concept has been
widely used in media studies, as well as in
cther areas of sociclogy, but it has also
long been controversial. The word was
first coined by a French writer, Destutt de
Tracy, in the late 1700s. He used it to mean
& ‘science of ideas’

I the hands of later authors, however,
the term became vused in 8 more critical
way. Marx, for example, regarded ideology
gz ‘false consciousness’. Powerful groups

are ahle to control the dominant ideas cir-
culating in a society so as o justify their
own position. Thus, amurd:ing to Mlarx,
religion is often ideological: it teaches the
poor to be content with their ot The
social analyst should uncover the distor-
tions of ideology so as to allow the power-
less to gain a true perspective on their lives
— and take action to improve their condi-
tions of life.

Thompson calls de Tracy’s view the
aentral conception of ideology and Marx's
view the crftfeal conception of ideology,
Meutral conceptions “‘characterize phes
momena  as  ideology o ideological
without implying that these phenomena
are necessarlly misleading, illusory or
aligned with the interests of any particular
growp. Critical notions of idealogy ‘convey
a negative, critical or pejorative sense” and
carry with them ‘an implicit criticism or
condemmation’ (1990; 53-4).

Thompson argues that the critical
notion is to he preferred, because it links
ideology with power. [deology is about the
exercise of symbaolic power - how ideas are
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used to hide, justify or legitimate the inter-
ests of dominant groupsin thesocial order.

In their studics, members of the
Glasgow Media Group. discussed below,
were in cffect analysing ideological
aspects of TV news reporting and how it
biased covered. They found that news
tended to fBvour the government and
management al the expense of the sirk-
ers. In general, Thompson believes, mass
media - including not only the news but
all varieties of programme content and
penre - preatly expand the scope of ideol-
oy in modern societies. They reach mass
audiences and are, in his terms, based on
‘guasi-interaction’ - audiences cannom
answer back ina direct way.

Bias and the media: the
Glasgow University
Research Group

TV news

Sociological studies of television have
given a good deal of attention o its cover-
age of the news. A substantial proportion
of the population no longer reads news-
papers; TV news is thus a key source of
information about what goes on in the
warld. Some of the best-known - and maost
controversial — research studies concerned
with television news have been those
carried out by the Glasgow University
Media Growp. Crver the last three decades,
the group has published a series of works
critical of the presentation of the news,
including Bad News, More Bad News,
Really Bad News and War and Peace News,
They followed similar research strategies
in cach of these books, although they
altered the focus of their investigations,

Bad News (Glasgow Media Group 1976],
their first and most influential book, was
based on an analysis of TV news broad-
casts on the three UK terrestrial channels
available at that time between January
and Jume 1975 The objective was to
provide a systematic and dispassionate
analysis of the content of the news and the
warys inowhich it was presented, Bod News
concentrated on the portraval of indus-
trial disputes, The later books concen-
trated more on political coverage and on
the Falklands War of 1982,

The conclusion of Bad News was that
news about industrial relations was typi-
cally presented in a selective and slanted
fashion. Terms like ‘trouble’ ‘radical” and
‘pointless sirike’ suggested anti-union
views. The effects of strikes, cansing disrup-
tion for the public, were much more likely
to be reported on than their causes. Film
material that was used very often made the
activities of protesters appear irrational and
appressive. For cxample, film of strikers
stopping people entering a factory would
[ocus onany confrontations that occurred,
even il they were very infrequent.

Bad News also pointed out that those
who construct the news act a= 'gatekeep-
ers' for what pets on the agenda = in other
words, what the public hears abour at all,
Strikes in which there were active confron-
tations between workers and manage-
ment, for instance, might get widely
reported. More consequential and long-
lasting indusirial disputes of a different
sort might be largely ignored. The view of
news journalists, the Glasgow Media
Group suggested, tends to reflect their
middle-clazs backgrounds and supports
the views of the dominant groups in
socioty, who inevitably see strikers as dan-
gerous and irresponsible.
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The works of the Glasgow Media Group
were much discussed in media circles as
well as i the academic commumnity. Some
news producers accused the researchers
of simply exercising their own biases,
which they thought lay with the strikers.
They pointed out that, while Bad News
contained a chapter on "The (rade unions
and the media’, there was no chapler on
‘Management and the media’ This should
have been discussed, critics of the
Glasgow Media Group argued, because
mews journalizsts are often accused by
management of organizations facing
sirikes of bias against them, rather than
against the strikers.

Academic critics made similar points.
Martin Harrison [1985) gained access to
transeripts of ITH news broadeasts for the
period covered by the original study. On
this basis he argued that the five months
analysed in the study were not typical.
There was an abnormal number of davs
lost because of industrial action over the
period. [t would have been impossible for
the news to report all of these, and there-
fore the tendency w focus on the more
colourful episodes was understandable,

In Harrison's view, the Glasgow Media
Group was wrong (o claim that news
broadeasts concentrated too much on the
effects of sorikes, After all, many more
people are normally affected by strikes
than take part in them. Sometimes mil-
lions of people find their lives disrupred by
the actions of just a handful of people.
Finally, according to Harrison's analvsis,
somie of the assertions made by the Media
Group were simply false. For example,
contrary to what the Group stated, the
news did normally name the unions
involved in disputes and did say whether
or not the strikes were official or unofficial.

[ replying to such eriticism, members
of the Group noted that Harrizon'
rescarch had been partly sponsored by
ITM, possibly compromising his academic
impartiality. The transcripts scrutinized
by Harrison were not complete and some
passages were included that [TH did notin
[act broadeast at all.

Im recent years, members of the
Glasgow Media Group have carried out a
range of further research studies, The
lagest edition of the Bad News series, Boad
MNews fromt rael (Philo and Berry 2004,
examined television news reporting of the
Israeli-Palestinian conflict. The study was
carried outover a two-vear period and was
supported by several senior television
news broadeasters and jowrnalists who
were involved in panel discussions with
members of an 800-person sample audi-
ence. As well as looking at the television
coverage of the conflict, the authors were
interested in how the coverage related to
the understanding, belicfs and attitudes of
the audience.

The study concluded that the television
news coverage of the conflict confused
viewers and substantially featured Israeli
govermment views, The study found a bias
towards official ‘Tsmeli perspectives), par-
tculacly on BBEC 1, where lsraelis were
interviewed or reporied more than twice
as much as Palestinians. In addition,
American  politicians who supporied
Israel were often featured, The siudy also
fowmd that the news gave a strong empha-
gis to [sraeli casnalties, relative to Palestin-
ians [although two o three times mone
Palestinians than lsraclis died). There
were also differences in the language used
by journalists to describe Israeli and Pales-
tinian attacks. For example, journalists
would often describe Palestinian acts as
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‘terrorism;, but when an lsraeli group was
reported as trying to bomb a Palestinian
school, they were referred to as “extrem-
ists’ or vigilantes” (Philo and Berry 2004},

Bad News from Israel also argued that
there was little coverage devoted to the
history or origins of the conflict. The great
majority of viewers depended on this
news as their main sowrce of information,
The gaps in their knowledge closely par-
alleled the "gaps’ in the news, The survey
argued that, again, this worked against the
Palestinians, by giving the im pression tha
the problems ‘started” with Palestinian
action (Fhilo and Berry 2044},

In their earlier velume, Geriing the
Mesgage, the Glasgow Media Growp col-
lected together recent research on news
broadeasting. The editor of the volume,
John Eldridge, points out that the debate
provoked by the original work of the
Glasgow Media Group still continues
(1993). To say what would count as objec-
tivity in news reporting will abways be
difficult. As against those who say that the
idea of objectivity makes no sense (see
‘Bavdrillard; the world of hypermealin
pp. 601-2 above]l, Eldridge affirms the
imporiance of continuing to look at media
pro|lucts with a critical eve, Accuracy in
pews reprortng can and must be studied,
After all, when the football results are
reporied, we expect them to be accurate, A
simple example like thiz, Eldridge argues,
reiminds us that issues of truth are always
invelved in news reporting.

Yet the point holds that the news is
never just a ‘description” of what "actually
happened’ on & given day or in a given
week. The news’ is a complex constre-
tion that regularly influences what it is
‘sbout’. For example, when & politician
Appears ona news programme and makes

a comment abowt a controversial issue —
say, the state of the economy and what
should be done about it - that comment
itself hecomes ‘news' in subsequent pro-
ETamines.

Audiences and media
effects

The effect that ideslogical bias has on the
audience depends upon the theoretical
position one takes over the rele of the
audience in the mass media, Here, we turm
to the question through a brief analysis of
audience siudies,

Audience studies

One of the earliest, and the most straight-
forward, models of audience response is
the hypodermic model. This compares the
media message to a drug injected by
syringe. The model is based on the
assumption that the audience {patient)
passively and directly accepts the message
and does not critically engage with it in
any way., The hvpodermic model also
assumes that the message is meeeived and
interpreted in more or less the same way
by all members of society, The concept of
rareotiza fon, associated with the Frank-
furt School (see pp. G00-1), draws on the
hypodermic model, Under this view, the
media is seen as drugging’ the audience,
destroving its ability o think eritically
about the wider world {(Marcuse 1964),
The hypodermic model s now out of
fashion, and was often little more than an
unstated assumption in the works of early
writers on the mass media. However. the
model’s assumptions about the media can
still be found in the works of contempo-
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The hypodermic model assumes that media messages are passively received by viewers. Such ideas
are often implicit in arguments about the effects of television on children.

rary writers whao are sceptical about the
effects of the mass media on modemn
SoCiely.

Critics of the hypodermic model have
pointed out thar it takes no account of the
very different responses that differem
auwdlences have w the media, treating
them as homogenous and passive. Most
theorists now  argue that awdience
responses go through various stages. In
their work on audience response, Katz and
Lazarsfeld drew on studies of political
broadcasts during US presidential elec-
tions, and argued that audience response
is formed through a fwve-step flow: the first
step is when the media reaches the audi-

ence; the second comes when the audi-
ence interprets the media through their
social interaction with influental people -
‘ppinion leaders’ = who Turther shape
audience response (Katz and Lazarsield
1955}

Later models assume a more active role
for an audience in response o the media,
The gratificafion model looks at the ways
im which different awdiences use the
media to meat their own needs (Lall 194990].
Audiences may use the media o learn
more about the world they live in - finding
ot ghout the weather or stock market for
cxemple. Others may usc the media to
help with their relationships, to fecl part of



al10 THE MEDIA

a fictional community (from watching TV
soaps, for example). or o get on with
fricnds and colleagues who also watch the
same programme. [We discuss soap
operas in the box opposite) Critics of this
model have argued that it assumes that
sudience needs already exist. not that they
are crealed by the media,

Later theories of audience response
have looked at the ways in which people
actively interpret the media, Stuare Hall’s
account of receptfon Meory focuses on the
way i which an audience's class and cul-
tural background affects that way in which
it makes sense of different media texis' - a
term that is wsed 1o encompass variows
forms of media from books and news-
papers to films and CDs. Some members
of an audience may simply accept the pre-
ferred reading “encoded’ in a text - such as
a news bulletin - by its producer. This pre-
ferred reading, Hall argues, is likely to
reflect the dominant or mainstream ideol-
ogy (as the Glasgow Media Group, whose
waork is discussed above oo pp. G0G-8,
found). However, Hall argues that the
understanding of a text also depends on
the cultwral and class background of the
person interpreting it Other members of
an audience may take an ‘oppositional’
reading of a vext, becavse their social posi-
tion places them in contlict with the pre-
ferred reading. For example, a worker
inwolved instrike actionora member of an
ethnic minority is likely to take an opposi-
tional reading of a text such as & news story
an industrial or race relations, rather than
accept the dominant reading encoded in
the text by its producer (Hall 1980).

Following Hall, recent theories have
focused on the way in which andiences
filter information through their own
expericnce (Halloran 19700, The audicnce

may link different media “texts” (pro-
grammes or genres, for example) or use
one type of media to engage with another
- questioning what they are told on the
television compared to the newspaper
(Fiske 1988). Here the audience has a
powerful role, far removed from the hypo-
dermic model, The Inderpretaiive model
views audience response as shaping the
media through its engagement or rejec-
tion of its outpul.

Media effects

The perceived effects of the media are
manifoll, The media has been blamed for
alienation, copy-cat killings, producing
apathy amongst the population, reinfare-
ing prejudices and trivializing important
issues (Watson 2003). Of course, the
extent to which we blame the media for
negative effects depends upon the view
taken of how active or passive an audience
is, as we have seen above, In this section
we look st two areas inwhich the media is
said to have a negative effect: violenoe and

pornography.

The media and violence

The incidence of vislence in elevision
programmes 15 well documented, The
most extensive studies have been carried
out by Gerbner and his collaborarors, who
analysed samples of prime-time and
weekend day-time television for all the
majer American networks each yvear after
1967. The number and frequency of
violent acts and episodes of violence were
charted for a range of types of programme.
Violence is defined in the research as the
threat or use of physical force, directed
against the sclf or others, in which physi-
cil harm or death is involved. Television
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Genres, audience response and soap operas

A genre created by radio and television came to
be called ‘soap opera’ - now TV's most popular
type of programme. Of the most watched TV
shows in Britain each week, almost all are soaps
- EastEnders, Coronalion Street and many
others. Soap operas fall into various different
types, or subgenres, at least as represented on
British TV, Soaps produced in the UK, like
Coronation Streel, tend to be gritty and down to
earth, often concerned with the lives of poorer
peaple. Second, there are American imports,
many of which, like Dallas or Dynasty in the
1980s, portray individuals leading more
glamorous lives. A third category is made up of
Australian imports, such as Neighbours, These
tend to be low-budget productions, featuning
middle-class homes and lifestyles.

Soaps are like TV as a whole: continuous.
Individual stories may come to an end, and
different characters appear and disappear, but
the soap itself has no ending until it is taken off
the air completely. Tension is created between
episodes by so-called ‘cliff-hangers’. The episode
stops abruptly just before some key event
happens and the viewer has to wait until the
next episode to see how things turn out.

A basic part of the genre of soap opera is that
it demands regular viewing on the part of
whoever watches it. A single episode makes very
little sense. Soap operas presume a history,
which the regular viewer knows — he or she
becomes familiar with the characters, with their
personalities and their life experiences. The
threads, which are linked to create such a

history, are above all personal and emotional -
soaps for the most part do not look at larger
sodal or economic framewaorks, which impinge
only from the outside.

Sociologists have put differing views forward
as to why soap operas are so popular — and they
are popular across the world, not only in Britain
or America, but also in Africa, Asia and Latin
America. Some think that they provide a means
of escape, particularly where women (who
watch soaps in greater numbers than men) find
their own lives dull or oppressive, Such a view is
not particularly convincing, though, given that
many soaps feature people whose lives are just
as problematic. More plausible is the idea that
soap operas address universal properties of
personal and emotional life. They explore
dilemmas anyone may face, and perhaps they
even help some viewers to think more creatively
about their own lives. The saciologist Dorothy
Hobson, in her book Seop Opera, has written
that soaps work not because they are escapist,
but ‘because the audience has intimate
familiarity with the characters and their lives.
Through its characters the soap opera must
connect with the experience of its audience, and
its content must be stories of the ordinary’
{Hobson 2002},

Questions

1 Do you watch seap operas? Explain why or
why not from a sociological perspective.

2 How do functionalist and conflict theones
explain the popularity of spap operas?

drama emerged as highly violent in char-
goter: on average, B0 per cent of such pro-
grammes contained violence, with a rate
of 7.5 violent episodes per howr, Children’
programmes showed even higher levels of
violence, although killing was less com-
monly portrayed. Cartoons contained the
highest number of violent scts and epi-
sodes of any tvpe of television programme

(Gerbner 1979, 1980 Gunter 1985].

[mwhat ways, itat all, does the depiction
of violence influence the audience? E 5,
Anderson collected the findings of sixiy-
seven studies conducted over the twenty
vears from 1956 to 1976 investigating the
influence of TV violence on tendencies o
aggression among children, About three-
gquarters of the swedies claimed w find
some such association, In 20 per cent of

cases there were no clear-cut results, while





