INTRODUCTION

Welcome to the Test Item File for Gary Armstrong and Philip Kotler’s Marketing: An Introduction 7th edition text.  This test bank was designed with both the student and instructor in mind.  All the objective and essay questions contained in this manual are drawn directly from the textbook itself. Careful attention has been paid to the selection of each and every question. Also, a sincere effort has been made to ensure that the questions in each chapter are a reflection of the major concepts covered in different chapters.

Each chapter in the Test Item File contains four sections:  Multiple Choice, True/False, Essay, and Application Questions.  Each chapter contains 126 questions: 85 multiple-choice questions, 30 true-false questions, 10 essay questions, and one (1) application question. Each question is formatted with the question number, the question itself, potential answers, the correct answer, a difficulty scale, and the page(s) where the question and answer may be found in the master text (the page number suggests where the material for the question begins, not necessarily where it ends—the question may continue to other pages, figures, or tables).  Multiple-choice questions have four answer choices (a-d) throughout the test item file. If questions are drawn from special features (such as Marketing at Work), tables, or figures in the chapter, a special designation has been made to alert the instructor.

Essay questions for this edition have been prepared with the major chapter concepts in mind. The answer to each essay question is provided for the convenience of the instructor and is not meant to be comprehensive. The answers have been deliberately constructed to be brief in order to enable each individual instructor to exercise flexibility and creativity.  A popular special feature has been retained in this edition—the Application Question section.  This question may be assigned in advance as a take-home assignment, modified for class convenience, or given in its totality on an exam.  Customized instructions can be given with these questions.  These questions come from material within the chapter as well as outside the text itself.  The authors hope you will appreciate this feature.

The instructor will notice the scale used at the end of each question.  The scale is intended to aid the instructor in determining the degree of difficulty of the question and answer.  The degree of difficulty scale appears as follows:

(1) indicating a low degree of difficulty,

(2) indicating a moderate degree of difficulty, or

(3) indicating a high degree of difficulty.

As an illustration of the type of questions that might fall in these categories, consider the following:  type (1) questions are generally very easy, do not require detailed knowledge or comprehension, require only a casual reading of the text, and have rather obvious answers; type (2) questions are not as obvious, require moderate comprehension, require the student to demonstrate a clear and thorough understanding of material in the text, and have answers that may, in some instances, be similar without being the same; type (3) questions are the most difficult, require a complete understanding of the concept involved, demonstrate that the student has read, studied the material, and has been able to synthesize the material to respond to detailed or creative material.  There is a mixture of all of these types in each of the major question areas (however, type (2) questions are the most common, and type (1) questions are the least common).  To repeat, all objective and essay questions in this Test Item File are drawn directly from the material contained in the chapter. This author has carefully verified all questions and answers.

Before giving students examinations from the material contained in this Test Item File, they should be encouraged to read and question the material in the master text.  They should also understand that a “best answer” would always be available to a question.  Careful reading of the question to determine differences between potential answers would be prudent.  In addition, students should be encouraged to read the exhibits, special features, tables, and figures provided in each chapter.  The instructor will note the questions in the Test Item File that are associated with these sections.

The instructor is encouraged to review this Test Item File before giving an exam review so students can be helped to concentrate on areas that will appear on the examination.  The instructor is also encouraged to develop original questions (especially in the application, discussion, or essay format) so the exam can be customized to the particular instructor’s class and style.

For those instructors who have used the Armstrong/Kotler 6th edition, note that almost all of the questions in all the question categories are new to the 7th edition of the Test Item File.  While the questions are new to this edition, the material is a reinterpretation of traditional material found in earlier editions of Marketing: An Introduction and some is reflective of new material added to the 7th edition.  

Good luck with your course preparation, instruction strategies, and examination of your students.  It is this author’s hope that this manual will help with your effort to conduct a successful and meaningful learning experience for your students.  Should you have any difficulty with the questions, find errors, or need assistance, please do not hesitate to contact me at 212-346-1955 (office phone), or pgopalakrishna@pace.edu (office e-mail address), to assist you.  This author and Prentice Hall sincerely want to assist you in any way, should you have difficulties with or questions about test questions found in this test bank.  Thank you for using the 7th edition of the Armstrong/Kotler text.  
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