
Chapter 11 - Cable, Satellite, and Internet Television
Brief History

· Cable TV began in the 1950’s by bringing conventional TV signals to areas that couldn’t receive them yet. 
· Many local stations got angry because Broadcast TV rates were going down, so new laws started coming into effect against cable TV.
· In 1980, the FCC dropped all rules governing cable.
· As a result, a smoke of competition started to rise.
· The US and Russia were battling for who would make the first lunar landing while all this was happening in 1969, so, as a by-product, the first communication satellite was launched into Earth orbit in 1962.
· This revolution in Cable and Broadcast TV made it possible for many satellite-distributed channels to come about including: CNN, MTV, and ESPN.
· Cable industry became primarily owned by MSO’s (Multiple System Operators) in 1980, which resulted in locally owned cable systems to quickly disappear.
· In the 1990’s the development of Direct-Broadcast Satellites (DBS) started to rise. 
· DBS made it possible to send a signal directly to a small home satellite dish, bypassing the cable system altogether.
· It eventually dominated the industry.
· Legally, many developments were made in the cable and satellite TV industry:
· The Telecommunications Act of 1996 made it possible for telephone companies to enter the cable business and vice-versa. 
· It even allowed these companies to set their own rates. 
· A new technology emerged at the same time, Voice-Over-Internet-Protocol (VoIP), which allowed cable companies to offer an alternative to the traditional phone lines.
· In the late 90’s another new trend emerged: Internet TV.
· It was an innovation in the way users can watch TV signals by streaming, or buffering. 
· Buffering is when a computer stores video signals and plays them back while storing new incoming signals, just like how YouTube works.
· The increasing popularity of high-speed broadband in the early 2000’s fueled an explosion of user-generated content in videos.
Cable, Satellite, and Internet TV in the Digital Age

· The digital age made it possible for cable & satellite systems to provide: video-on-demand, HDTV, and DVR. 
· It also makes it possible for companies to offer a bundle of services for a reduced price.
· Slowly, broadcast TV channels are moving to the mobile TV market.
· Sites like YouTube and CNN’s I-Report make it possible for users to upload user-generated content that might make it on the air.
· Cable/satellite networks also make use of social media by featuring blogs and interactive games, as well as promoting their material.
3 Defining Features of Cable, Satellite, and Internet TV:

1) There are several elements people need to have to receive video signals from the cable, satellite, and Internet TV:

· For Cable: rent boxes or use “smart cards” to receive programs.
· For Satellite: need a receiver and a satellite dish to receive programs.
· Internet TV: just a computer and a modem.
2) In broadcast TV, an antenna is connected to the TV set and you receive your programs. Cable & satellite subscribers, however, have to pay a monthly fee to receive programs.

3) In cable/satellite, unlike broadcast TV, the services carry many channels that appeal to niche markets.

Structure of Cable TV:

· 3 main components in a cable system:
1) Head End: consists of the antenna and related equipment that receive signals from distant TV stations or other programming services and process these signals.

2) Distribution System: consists of the actual cables that deliver the signals to subscribers. Among those are the feeder cables - cables that travel down side streets to other areas.

3) House Drop: the section of the cable that connects the feeder cable to the subscriber’s TV set.

· This process is only a one-way process.
Programming and Financing of Cable TV:

· Local Cable System Operator:
· Sources of programming for a local System:
· Local origination – includes local news, high school football, and discussions.
· Local broadcast television stations – carry signals from nearby cities in addition to local channels.
· Superstations – signals are carried by many systems nationwide.
· Special cable network – services distributed by satellite to cable systems.
· Pay services – commercial-free channels that typically provide theatrical movies and original programming. IE, Showtime, Movie Channel.
· Pay-per-view – when subscribers receive programs for a specified price.
· 2 basic sources of income: 
· Subscription fees from consumers
· Local advertising
· National Cable Network:
· Sources of programming for a national system:
· Original Production
· Movies
· Syndicated programs
· 3 Main sources of revenue:
· Advertising
· Carriage fees
· Subscription Fees
· Video-on-Demand (VOD): A cable or satellite company stores movies or TV shows on a huge server, and a searchable index contains a list of everything that is available. The subscriber then can select what he or she wants to watch, and the selection is sent directly to the person’s TV set.

